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EXECUTIVE SUMMARY

     Build Mothers Build the World is a Wyoming Nonprofit Corporation

founded in November of 2019. Our Mission is to empower Wyoming

women through access to post secondary education, break the cycle of

poverty in our families, and promote economic development across

Wyoming through career placement and development. We provide this

through three programs: community education classes, tuition

scholarships at UW, and the Elevate 307 Scholarship program which

provides families with scholarships for rent or daycare costs and

leadership development opportunities. 

    Albany and Laramie counties have the highest income inadequacy

rate in the state with over half (52%) of households below the Standard

having children. For families with a working spouse, it typically pushes

them just above the Federal poverty level, but below self-sufficiency.

This results in these families not being able to qualify for federal

programs to assist while they are making changes for the betterment of

their education and incomes.  Additionally, for women who are married

and cannot leave abusive situations due to lack of financial resources,

they do not have many services available.  This is why we work to serve

not only single mothers, but married ones as well. We see that there is a

huge gap in services to a high need group of people (See Appendix F for

an example of the gap between FPL &SS). 

     Build Mothers Build the World has already shown its feasibility as a

business.  In less than a year, we have gone from an idea to a

designated Wyoming Nonprofit Corporation, with two programs already

running.  We have adjusted our plans as needed in reaction to the recent

pandemic, and community feedback, and continue to serve clients, meet

with partners, do interviews, and run our marketing efforts.  

      We have engaged with local businesses, as volunteers and donors

for the program, created partnerships to allow a streamlined assistance

program for our clients, and applied for multiple grants with local

foundations. In every interaction, whether with other organizational

leaders, potential clients, community members, or government leaders,

we have been met with overwhelming support and admiration for our

programs and leadership. 
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OUR TARGET MARKET 

        Build Mothers, Build the World is a Wyoming Nonprofit Corporation, which believes that by

elevating mothers, through access to post secondary education, they can then elevate their

families and their communities.  We will do this by utilizing a two generational approach.  "Two-

generation programs seek to integrate parent-focused service provision with high-quality child-

focused programming. Research shows significant success when organizations confront

 the complex needs of families living in poverty 

utilizing two-generation strategies" (Breaking the

 Cycle of Poverty)). Women play a critical role in 

breaking this cycle of poverty and in developing 

our job force and local economies.

        In Wyoming alone, in 2014, 19,845 

households were headed by women.  In addition, 

women make up approximately 45% of the 

Wyoming job force.  Even though women play

 such a critical role in Wyoming's economy 

there is still a large discrepancy in the wages paid 

to women versus men. While the difference in 

earnings between men and women is discouraging, 

we do see that the wage gap generally decreases with increasing education, indicating the

critical role that educational attainment plays in leveling the field for wage equity in Wyoming. 

       "As educational levels of householders increase, income inadequacy rates decrease

dramatically: rates decline from 46% for those lacking a high school degree, to 24% for those

with a high school degree, to 23% for those with some college/post-secondary training, to 12% of

those with a four-year college degree or more" (Gender Wage Gap). It goes on to explain,

"Women with a bachelor’s degree earn on average $38,312 compared to men who earn on

average $43,740 with a high school diploma and $54,710 with a bachelor’s degree."

     According to the Wyoming Women's Foundation's Self-Sufficiency Report, a young family

typically spends over 50% of their monthly budget on rent and daycare costs. According to the

Casper Star Tribune the average cost of Daycare through the entire state is $500 a month,

whereas the Laramie county average is $650 a month. "The cost of sending a preschool age

child to day care in Wyoming exceeds the cost of sending a student to college in the state".       

      In a self administered survey completed in November, we received 115 complete responses.

The survey provided us with a very wide range of participants. The respondents were ages 18-

70, 70% women, 85% currently living in Wyoming, and of those, 89% in Albany or Laramie

County.  At the completion of the survey we asked, “How do you think a program to help

B U I L D  M O T H E R S ,  B U I L D  T H E  W O R L D
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encourage mothers to attend college by paying for rent or daycare would make an impact in

the community”?  As the Elevate 307 Scholarship program will be our largest service, and

where most of our expenses will occur, we thought that this was appropriate.

      We saw an overwhelming amount of support for this service, with over 90% of our

responses being positive.  Many of the respondents felt that this was a large need in the

community, that would benefit not only the mother, but their children, and the community at

large.   One concern we did see repeated is that these mothers don’t just need money thrown

at them, as ultimately that will not solve the problem.  Rather,  these women should be

coached, and mentored, in order to be able to succeed in the long run.  In addition, we need to

work to distinguish ourselves from CLIMB and the services that it provides in the community.

     Through this feedback we were able to make adjustments to this service by adding a

leadership development and mentorship program to this scholarship.  In order to maintain their

eligibility for the scholarship these mothers will also be asked to attend monthly development

courses that work to provide camaraderie among the women, and provide them with skills to

aid in their personal and professional lives in the long run.  These classes will be provided in

conjunction with the LCCC Outreach and Workforce Development program. In addition,  we

have worked to emphasize that we are education focused and open for ALL mothers, not only

single mothers.  We have also partnered with CLIMB to work together in providing women with

the correct services for their situation, and to receive referrals of past CLIMB participants that

may now wish to further their education. This will allow us to differentiate ourselves.

      Overall, the feedback was in support of our services.  In addition, we have brought a

subject and problem to light for many people that they would not otherwise think about unless

they were or had gone through it. Below we have listed just some of the direct feedback we

received:

 

"I think it would open a lot of doors for a lot of women. It can be hard sometimes to pay for rent,

school, groceries, utilities, gas, etc. without children, so I can't imagine the difficulty a mother

would have trying to afford all of that on top of still spending quality time with her children and

providing them with the things they need as well."

"It would impact the community by producing more quality, educated workers. They could help

businesses thrive and give the women a means to care for their families independently."

"I believe it could have massive benefits on not only the community in the short term but by

providing better conditions for the child's life, better conditions in the long term."

"It would help by providing a base of support for basic needs for their family. It would help them

further their own goals, while also giving enough support to care for their family."
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     Recently,  we sent out a new survey to the community now that our programs are beginning

to get up and running.  For this survey we had 45 Respondents (93% F, Ages 19-45).  This

included 26 parents (25F 1M, 5 single parents, 2 parents in domestic relationships, 15 married,1

separated and 3 divorced), with  9 of those mothers attending college.  Again,  many people

said that they had not yet heard about our programs, but upon hearing that we were providing

community education classes and scholarship opportunities for mothers, many were very

interested.  

    

 

 

 

 

 

 

 

 

 

 

 

Our Services
 

     Our Organization runs three programs: community education classes, tuition scholarships,

and the Elevate 307 Scholarship program.  These programs are designed to add value for our

clients and the community at large by promoting economic development, working towards

better community health, and having a multiple generational impact.

       This resulted in 15 new leads for the Elevate 307

Scholarship.  These leads included, a single mom of two

children under 3 who has never attended college, a stay-

at-home mom of 4 who had attended briefly many years

ago but now saw a need to go back as her family was not

able to be self-sufficient, and a mom of two with a full

time career, who was in an abusive domestic relationship.

In addition,  we were able to receive input from these

potential clients on the best methods to reach them, their

interests in topics for courses, and the times and days

they would be able to attend the community education

classes. 

Community Education Classes:   

These will be provided quarterly and be open and free

to the public.  We will provide childcare at the events

as well to ensure that young families are able to

attend.  

We already initiated this program with our first class in

February.  It was a financial literacy class taught by

local Financial Advisor, Jim Ninnemann.

We had scheduled another class on Time Management

at the end of April, but it had to be postponed due to

the Coronavirus.  Instead,  we decided to offer

"Quarantine Classes".  (See Appendix E for a article on

our quatrantine classes. )

Financial Literacy Night Feb. 2020
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     While these are our 3 organized programs, we offer much more than that on an individual

case basis.   For some families,  there will need to be connections to outside resources such as

aid in working through DFS Childcare Subsidy Program, or with the Cheyenne Housing

Authority.  We have already made connections with these agencies to ensure that we can

assist and streamline our clients through these processes if they qualify.  We want to ensure

that we are utilizing the existing resources available, while subsidizing with our own programs. 

     Build Mothers is also committed to adding to our local economies, while also ensuring our

clients and their families needs are met.  We have partnered with the Wyoming Department of

Workforce Services to allow us to do this.  We will be working with our clients on finding work

to fit their needs both during their time attending school, and after graduation.  We hope that

by connecting them with resume building, leadership development skills, and all the job search

resources WFS provides, we can assist our clients in finding careers in our local or state

workforce.  
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 Elevate 307 Scholarship

Mothers attending UW or LCCC and residing in

Laramie or Albany County are eligible for this

program.

Their household must fall under the Self-Sufficiency

Standard (See Appendix F for the SSS)

Will receive $500/month for rent or daycare costs, 

 paid directly to daycare providers or landlords, over

the qualifying semester. (See Appendix  H for the

Elevate 307 Program Application)

Required monthly leadership development classes. 

 These will be scheduled on a semester by semester

basis and based off of that teams current needs.

Allows the women to meet and form camaraderie

among a group going through a similar situation.

Tuition  Scholarships:   

We have partnered with the UW Foundation to

create a scholarship for mom's on campus with

financial need.

We were able to raise $1100 for this scholarship

day with our Giving Day campaign this year, and

expect one mother to receive it in Fall or Spring of

2020. 

We plan to expand this program to LCCC in the

next 5 years



Marketing Plan
 

        Build Mothers, Build the World's mission is to empower Wyoming women through access to
post secondary education, break the cycle of poverty in our families, and promote economic
development across Wyoming through career placement and development.  In order to achieve
this we have set a strategic marketing plan which includes 3 main areas of marketing. The first
is through our website and email lists, second is through social media marketing and finally we
utilize community relationships to create referral partnerships,  and earned media coverage.
     Our website: www.buildmothersbuildtheworld.com has seen 150 visits in the last 3 months.
We provide information about our programs, our partners, forms for potential clients, and an
online donation platform.  In addition,  we have built up an email list on nearly 100 people that
receive monthly newsletters providing them with program information, important
announcements, and opportunities to donate to our organization.  (See Appendix D for an
example email newsletter)
     Secondly, we are on multiple social media platforms. With the market segment we are
looking at we know that many of our potential clients can be found on Instagram or Facebook. 
 In addition, in our two surveys we found that 80% of respondents listed one of these two sites
as the best method of contacting them about our programs and events, another 15% listed email
as being the best method of contact. We are also on LinkedIn to reach professionals for
business sponsorship and volunteers for some of our community education classes. Thus far we
have only seen organic growth on these sites.  We have not yet used the social media
marketing and algorithms.  Across all social media platforms we have over 600 connections. 
    The largest and most beneficial method of marketing we have used is through relationship
building and word of mouth.  With Build Mothers being so focused on working with low income
families and disadvantaged populations, along with discussing very personal subjects, the best
way to reach them are through referrals.  With that said, we have worked diligently to partner
with other local agencies that work with this population to not only receive referrals from their
programs but to also refer our clients to them as well.  We want to serve as a hub for resources,
and help streamline the processes for our clients.  Our current partner agencies include: the
Department of Workforce Services, Department of Family Services, CLIMB Wyoming, the
Cathedral Home for Children Extended Families Program, Wyoming Women's Foundation, and
Soroptomist of Laramie. 
      In addition,  we have been able to receive some earned media through the Wyoming
Women's Foundation and the University of Wyoming Foundation.  In the release of the Self-
Sufficiency Standard for 2020 at the capitol in February, we were mentioned for our work with
the standard to assist women in their fight toward self-sufficiency.  We were also featured on
the University of Wyoming Foundation's Facebook page for our adaptation in turbulent times
through the addition of our "Quarantine Classes" (See Appendix E for the article). 
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"I’m a single mom of 2 children. My daughter is 4 with showing signs of ADD and my son is 17

months and has bow legs and will need orthopedic therapy. I went through the Climb

Wyoming program 3 years ago. There I received my CNA license and training. I am more

interested in becoming a case manager now and finish out all of my college and degree." 
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Competitive Analysis
 

        Now, more than ever we are seeing a growth in the achievements of women, more
mothers choosing or needing to work outside of the home, and a necessity for workers to be
more and more educated.  There are rising costs of living, with salaries not matching that
growth, which forces many families to have dual incomes.  The 2020 Self-Sufficiency Standard
addressed this when they said, "[...] statewide costs have increased by 67% on average,
while estimated median earnings have increased by just 41% since 2005. Thus in general, cost
increases in Wyoming have outstripped wage increases, putting mounting pressure on family
budgets". 
     Currently, we see many nonprofits focused on working with single mothers, under the
federal poverty level, with some “quick fix” solutions.  Our program is unique in our holistic, and
educational approach to breaking the cycle of poverty and elevating not only the women, but
also their families and communities in the process.   In addition, we serve not only single
mothers, but also married ones as well.  Oftentimes, having a single full time income pushes
these families just above the federal poverty level, but below self-sufficiency. This results in a
gap in service for a high need community. We are so specialized that there are only a few
nonprofits in the US that serve this community. 
      The most similar program nearby is Project Self Sufficiency out of Fort Collins. They are an
incredibly successful organization that began in 1985.  They only serve single parents but follow
a similar program to ours.  In 2018 they served over 140 families, resulting in 19 parents earning
degrees, certifications, or GED's and increasing their incomes, on average, by $25,953.
Between 2015 and 2018 Project Self Sufficiency's total revenues grew from $1,206,059 to
$2,422,725 (See Project Self Sufficiency Report).
      While we do not assume to be a multi million dollar organization just yet, we do believe that
there is a large enough need in Albany and Laramie counties to sustain our program. 
 89% of those surveyed stated that they would be in favor of one or more of the benefits are
programs are looking to offer. One respondent stated, "I think it would be incredibly beneficial. 
 
 
 
 
 
 
 
 
  
 
This results in a lack of services , or services spread across multiple agencies with no
communication between them. Finding reliable market information is difficult, but what I can tell
you is that according to the most recent census, between the two counties there are 55,000 
    

 Most of parenting usually falls on mothers and we
want to be able to advance our careers as well as
be good mothers. I would go more if I had
assistance in paying for daycare for my kiddos."
     One interesting thing to note when discussing this
community, is that literally no one is tracking who
they are, or the services that are being provided to
them.  Even in reaching out to our local university
and LCCC, there is no way for student financial aid
or services to be able to track these students.
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households, with an average of only 39% of people 25 or older having a bachelors or higher.
In addition, Laramie and Albany counties have the highest income inadequacies in the state,
while also housing a community college, and the university, which makes it a perfect starting
place for our services.
     In today's culture, sustainability and community involvement and service is trending.  This
has resulted in large amounts of growth in the nonprofit sector.  In addition this is a “must
have” service for the clients we are working with.  There are many barriers for these women
to attend college, and receive services. We have seen a lot of local “buzz”regarding our
innovative services, including articles in the UW Foundation’s social media, and annual giving
profile,as well as being a featured organization in the Wyoming Women’s Foundation’s Self-
Sufficiency re-release at the capitol in February.
   
 
 
 
 
 
 
 
 April and replaced it with online learning options for time management during times of crisis,
budgeting, understanding government social services, and college application assistance.
     In response to this opportunity we had two new clients reach out to us.  While neither
need our regular services, this unique opportunity brought them to us for assistance.  One of
these clients is a single mother of two children who has been working full time, and had
recently taken a part time position as well, but was laid off due to the pandemic.  She is
currently in an emotionally and financially abusive relationship.  We were able to make
connections  between this client and several other local nonprofits focused on abuse, as well
as working through a potential budget for a move from one town to another and what she
would need to be self-sufficient.
    Another client was a previous CLIMB participant that has applied to college in another
county in Wyoming.  We were able to help her look into daycare assistance through the
Department of Family Services, as well as some guidance on filling out the FAFSA.  We also
assisted her in finding both direct scholarship information from the college, and outside
scholarship opportunities she may qualify for.  
 

Management and Experience
 
    Our management team is led by our Board President and Executive Director, Kyrie Blaney.
Kyrie has been integrated into the Wyoming Nonprofit community for many years. She has
experience in grant writing for a local children's museum, served on the board for Susan G
Komen Wyoming until its dissolution, and currently works as an Ethics Scholar for the Better

       The recent Pandemic has also resulted in a time of high
need and opportunity for our organization.  Many people have
lost jobs, had to move, and are financially struggling.  We
believe that this will force people to rethink their current paths,
and we will see many people apply for college, and many
women moving into the workforce. In order to capitalize on this
time, and reach as many people as possible with our services,
we canceled our community education event at the end of



 Business Bureau and a Revenue Development Manager for the UW Alumni Foundation. She is
also completing her Bachelors in Business Marketing in Spring 2020, and currently serves on
the University of Wyoming Foundation's Student Philanthropy Board. In addition to all this, she
is also a wife and mother to two year old Harrison.
 
 
 
 
 
 
 
 
 
International Students and Scholars office doing programming with students. This allows her to
outreach with many nontraditional students. Abby also volunteers around the community in her
spare time including currently serving as the Board President for Laramie Enduro. She has
three children, ages 13, 10, and 9, and her husband is also employed at the University.
  Dilnoza is a mom of two cowgirls, graduate student, and active member of the Wyoming
community. She is a Ph.D. Candidate in Literacy Studies, in the College of Education, 
at the University of Wyoming. Dilnoza is a Founder and Curriculum Coordinator of the World
Language and Culture Program at UW. Coming from a multicultural and diverse educational
background, Dilnoza holds a Bachelor's degree in Linguistics from Smolensk University for
Humanities in Russia,and a degree in Master's in Curriculum and Instruction with a
concentration in English as a Second Language. She carried out her teacher student exchanges
on teaching English as Foreign and Second Language in Hagen and Dortmund, Germany. In
addition, as part of her service, she serves as President of the Central Asian Students
Association (CASA).
      Carole comes to the Board with 20 years of experience 
in workforce development, training, and higher education 
administration. She is passionate about education and 
success! Carole currently is the Business Development and 
Public Relations Director for the Wyoming Montana Safety 
Council in Cheyenne. Carole holds a Master of Public 
Administration degree from the University of Wyoming and 
a Bachelor of Arts in Communication and Legal Studies from
 the University of Northern Colorado. Carole is a member
 of P.E.O. International and also runs a small craft business. 
She and her husband, Johnny, make their home in Cheyenne with their 4-legged “fur-child”,
Buddy. Carole’s son Erik attends Central Wyoming College in Riverton, Wyoming and is
majoring in New Media.
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      On our board we also have Treasurer, Dilnoza
Khasilova, Secretary, Abby Lozano, and member
Carole Boughton. Abby is a Wyoming native, and a
13 year Laramie resident. She first moved to Laramie
as a single mother in search of a bachelor’s degree
in early 2007. She graduated from the University of
Wyoming with a Bachelors in Business
Administration in 2009 and in 2018 with a Master’s
in Education. Abby currently works for the 
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      We hope to be able to add two new members to our team  by Fall 2021.  We are looking
for the addition of one board member with a n affinity for our cause, as well as a focus in
nonprofit accounting, since that is a skill not currently present on our team.   In addition,  we
would like to be able to find a student intern to aid in our Marketing and promotions.  This is a
large undertaking and feel that we could add value to a student's college experience by
providing them with some hands on experience in marketing for a nonprofit. 

70% of mothers with children under age 18 are in the labor force

Financial Highlights
 

        As a nonprofit, Build Mothers Build the World has also been able to work with few
resources, while still providing value to our clients while we work towards fund development. 
As a service oriented program, we have the flexibility to meet with clients nearly anywhere. It
also allows us to have a more personal and relaxed conversation getting to know the clients
and their families. 
 
 
 
 
 
 
 
 
 
 
 
In our case, we have chosen to run on a majority of grants, with smaller business sponsorship
opportunities, and individual donations. 
      Thus far, we have been blessed with so much community support.  We have ran our current
programs utilizing our individual donations and business sponsors.  We have three current
business partners.  They are Edward Jones: Jim Ninnemann,  Trihydro, and Jennifer Power Art
and Design. Jennifer Power is a woman owned marketing and art business.  As of April 22nd,
we initiated a fundraiser for our Elevate 307 Scholarship Program through the sales of a shirt,
of her design (See Above).  In addition,  the shirts are made from recycled plastic bottles
allowing this fundraiser to showcase 3 of our main values:  community support, support for
women, and sustainability.   We were also chosen to be the recipient of fundraising efforts by
the University of Wyoming Foundation's Student Philanthropy Board.  However, due to the
recent change to online school only, these efforts had to be canceled. 
     With that being said,  the recent COVID outbreak will have a domino effect for years to
come.  The Wyoming Women's Foundation recently released a new webpage (COVID-19's
Impact on Women) dedicated to COVID-19's impact on women in Wyoming.
          Some of the highlights of this include:

 

     We have utilized volunteers and business donations
to run our community education programs, and utilized
the University of Wyoming’s giving day to initiate our
tuition scholarship.  In addition, we have an unpaid
board of directors, which allows us to keep our
expenses low. Our overall financial plan is to spend as
much as possible directly on our services for clients.
Many nonprofits, including ours work financially
through grants through state and federal agencies, or
foundations, corporate or local business sponsorships,
individual donations, and events.  These can be used
individually, pick and choose a few, or use all of them.
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Women are 10x more likely to stay home with sick kids
Women also tend to work in low wage jobs that lack paid leave
Nearly 75% of Wyoming’s minimum wage workers are women
Elderly women are more likely than their male counterparts to 

 

lack resources in retirement
     For Build Mothers Build the World, this leads us to suspect that we will see an even higher
level of need in our community after this pandemic.  In addition,  there will be less funding for
nonprofit programming.  Many businesses and individuals are suffering during this time and
will not have discretionary budget for donations.  This will effect the large foundations that
we receive grant funding from.  Many fundraising efforts and events have also had to be
postponed or cancelled for the individual nonprofits as well. Overall,  this pandemic will only
increase the gap in resources available to a larger group of at risk women and families in our
community. CARE states that in the long term, Development organizations should, "work with
local communities, particularly women’s groups, before, during, and after public health
emergencies to ensure continued trust, access, and to provide the best possible services." 
      Our main source of funding as an organization will be coming from grants. We have
already began applying for some for the upcoming grant cycle, including the city of Laramie
and Albany County Grants, Walmart Foundation, United Way Venture Grants, and with the
Wyoming Women's Foundation.  We plan to apply for several others during this cycle, and
for these to make up over 75% of our total revenues (See Appendix B for our 2020 Projected
Revenues and Expenses).
      While this will result in us having the ability to utilize the grant opportunities year after
year,  we are concerned over the drop in the local and national economy due to the recent 
 pandemic.  Additionally, we are subject to the cycles of each different foundation.  In
grants, we also see that as your proven results grow with the years, so does your funding. 
 This will serve as a constant, and growing stream of revenue. 
      Our financial growth goals are to meet the industry average which has recently been
20% per year, starting with a total revenue of $33,500 for the 2020-2021 cycle (See
Appendix Items D and E). "The nonprofit sector has grown by 20% over the last 10 years as,
in contrast, the for-profit sector has grown by about 2-3%. Many organizations are
expanding and planning for future growth over the next decade. Hiring in the nonprofit 
 
 
 
 
 
 
 

Women form 70% of workers in the health
and social sector
Women do 2.6 times more unpaid care for
families and work around the house

sector continues to grow and the number of staff has increased in
more than 50% of the nonprofits. Employee transitions from the for-
profit sector continue to increase as nonprofits become a favored

environment to work in or renew a career. Financial and public
support for nonprofits is at an all-time high.There is more

investment in innovative programs than ever before" (501C Trust).
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Appendix B

Appendix A

Ellbogen 50K Competition

  Pay our Executive Directors wages: $5460 estimate
  Pay for the ED to attend the Wyoming Nonprofit Conference in August: $1000 estimate
  Pay for our legal and accountant fees: $2000 estimate

      Our goals for this competition include the following:
1.
2.
3.

 
By allowing us to pay for the majority of the operational costs, we will be able to focus our
grants and fundraising efforts toward our programs.   These operational costs are more
difficult to find funding for through grants.  In addition,  we apply 100% of designated funds
to the program costs, and not towards administrative fees. 
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A
ppendix C

O
ur expenses consist of nearly 71%

 of prog
ram

 costs, m
uch of w

hich exists for our Elevate 307
Scholarships.  W

ith us providing
 $500 /m

onth over the course of the sem
ester tow

ards rent or
daycare, those costs g

row
 quickly.  O

ur other prog
ram

 expenses com
e from
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education classes, and tuition scholarships. In addition, w
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 for our Executive
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irector to w
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e this year, and w

ill have som
e training

 costs associated w
ith that.  
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This was our March Newsletter which included
our second survey.
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Appendix F

Appendix G



18

Appendix H



19



"Breaking the Cycle of Poverty."  National Human Services Assembly, Apr. 2015,

www.nationalassembly.org/wp-

content/uploads/2018/05/BreakingTheCycleOfPovertyInYoungFamilies_FullReport_April20

15.pdf.

“Cost of Child Care in Wyoming Exceeds Cost of College Tuition .” Casper Star Tribune,

2006, trib.com/news/state-and-regional/cost-of-child-care-in-wyoming-exceeds-cost-of-

colleg e/article_f8cc1c21-aa9f-5b57-92f1-0b5455bd90fa.html.

“COVID-19's Impact on Women.” Wyoming Women's Foundation, wywf.org/covid-19/.

"Gender Implications of COVID-19 Outbreaks in Development and Humanitatian Settings."

CARE, CARE, 16 Mar. 2020,

www.care.org/sites/default/files/gendered_implications_of_covid-19_-

_executive_summary.pdf.

“Gender Wage Gap.” Wyoming Women's Foundation, 2016, wywf.org/status-of-wy-

working-women/.

“Reports.” Bring the Power, Project Self Sufficiency, bringthepower.org/reports/.

“The Self-Sufficiency Standard for Wyoming.” Wyoming Women's Foundation, Feb. 2020,

wywf.org/economic-self-sufficiency-standard/

20

Citations


